Bookmark File PDF Disney Technology Solutions
Services

Disney Technology Solutions
Services
Black EnterpriseWalt and the Promise of Progress
CityAmerica's Corporate Finance DirectoryThe
Customer of the FutureNelson Information's Directory
of Investment ResearchMyth in Modern Media
Management and MarketingNACUBO Business
OfficerHWMSix SIgma for Transactions and
ServiceWard's Business Dir 1996Network WorldThe
Psychosocial Implications of Disney MoviesBusiness
ForecastingDisney U: How Disney University Develops
the World's Most Engaged, Loyal, and CustomerCentric EmployeesHunt-Scanlon's Select Guide to
Human Resource ExecutivesThe Service
EncounterThe Business Model of the Walt Disney
CompanyMajor Companies of EuropeBe Our
GuestCIOs at WorkCorporate Yellow BookNelson's
Directory of Investment ResearchO'Dwyer's Directory
of Public Relations FirmsEvent SolutionsWeb Based
Enterprise Energy and Building Automation
SystemsCulture ConglomeratesWalt's
ImaginationCreating MagicThe Ride of a LifetimeThe
Hollywood ReporterMultinational Telecommunications
CompaniesTelecommunications DirectoryChain Store
AgeAgility in Health CareThe Power of Little IdeasThe
Queens of AnimationBe Our GuestDisney A to
ZCampHuman Resource Mgmt:Tb For Hospitality

Black Enterprise
This package contains the following products:
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9780781799072 Smeltzer Brunner and Suddarth's
Handbook of Laboratory and Diagnostic Tests
9780781793858 Taylor Skill Checklists for
Fundamentals of Nursing, 7e 9780781793834 Taylor
Fundamentals of Nursing, North American Edition, 7e
9781608311491 Taylor Taylor's Video Guide to
Clinical Nursing Skills, Student Set DVD
9781608317998 Buchholz Henke's Med-Math, 7e
9781451150230 Lippincott Nursing2013 Drug
Handbook

Walt and the Promise of Progress City
BLACK ENTERPRISE is the ultimate source for wealth
creation for African American professionals,
entrepreneurs and corporate executives. Every
month, BLACK ENTERPRISE delivers timely, useful
information on careers, small business and personal
finance.

America's Corporate Finance Directory
Walt Disney's name is synonymous with family
entertainment. Mickey Mouse, Snow White and the
Seven Dwarfs, Bambi, Disneyland, and numerous
other creations have inspired generations of children
the world over. From his childhood in rural Missouri to
his legendary stature as a film and television icon,
Walt governed his life with imagination, ingenuity,
and scrupulous attention to detail. Faced with both
public failures and massive success, he revolutionized
the art form of animation, always seeking innovative
solutions, cutting edge technology, and new ways of
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storytelling. Devoted to perfection, Walt was not
always easy to work with, but no one can deny his
profound talent and impact. Charting Walt's
progression from farm boy to actor to artist, animator,
director, and entertainment celebrity, Walt's own
words are presented and contextualized within
Doreen Rappaport's signature compelling prose.
Illustrated with vivid authenticity by animator/painter
John Pomeroy, this stunning entry in the awardwinning Big Words series reveals a man of deep and
varied passions with a constantly evolving vision, and
a storyteller above all.

The Customer of the Future
#1 NEW YORK TIMES BESTSELLER • A grand vision
defined: The CEO of Disney, one of Time’s most
influential people of 2019, shares the ideas and
values he embraced to reinvent one of the most
beloved companies in the world and inspire the
people who bring the magic to life. Robert Iger
became CEO of The Walt Disney Company in 2005,
during a difficult time. Competition was more intense
than ever and technology was changing faster than at
any time in the company’s history. His vision came
down to three clear ideas: Recommit to the concept
that quality matters, embrace technology instead of
fighting it, and think bigger—think global—and turn
Disney into a stronger brand in international markets.
Twelve years later, Disney is the largest, most
respected media company in the world, counting
Pixar, Marvel, Lucasfilm, and 21st Century Fox among
its properties. Its value is nearly five times what it was
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when Iger took over, and he is recognized as one of
the most innovative and successful CEOs of our era.
In The Ride of a Lifetime, Robert Iger shares the
lessons he’s learned while running Disney and leading
its 200,000 employees, and he explores the principles
that are necessary for true leadership, including: •
Optimism. Even in the face of difficulty, an optimistic
leader will find the path toward the best possible
outcome and focus on that, rather than give in to
pessimism and blaming. • Courage. Leaders have to
be willing to take risks and place big bets. Fear of
failure destroys creativity. • Decisiveness. All
decisions, no matter how difficult, can be made on a
timely basis. Indecisiveness is both wasteful and
destructive to morale. • Fairness. Treat people
decently, with empathy, and be accessible to them.
This book is about the relentless curiosity that has
driven Iger for forty-five years, since the day he
started as the lowliest studio grunt at ABC. It’s also
about thoughtfulness and respect, and a decencyover-dollars approach that has become the bedrock of
every project and partnership Iger pursues, from a
deep friendship with Steve Jobs in his final years to an
abiding love of the Star Wars mythology. “The ideas
in this book strike me as universal” Iger writes. “Not
just to the aspiring CEOs of the world, but to anyone
wanting to feel less fearful, more confidently
themselves, as they navigate their professional and
even personal lives.”

Nelson Information's Directory of
Investment Research
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Seminar paper from the year 2017 in the subject
Business economics - Business Management,
Corporate Governance, grade: 1,5, Cologne Business
School Köln, language: English, abstract: The Walt
Disney Company is one of the biggest entertainment
and media conglomerates around the world. The
primary driver of the company's business success is
the wide range of entertainment experiences that
Disney delivers through its five major business
segments. Multiple channels like television, music,
film, parks or toy stores are important parts of the
merchandising and distribution activities that bring
value to the company as a component of the total
revenue machinery. Disney's growth strategy follows
international expansion activities including
investments in new business, companies or business
and product lines. The paper begins with an overview
about the Walt Disney Company and its principal
financial and management information. Afterwards
there will be a brief outline about Disney's business
segments, target groups and markets that the
company is currently operating in. Particularly
interesting is the huge network of cross-branding
partners that allows Disney to communicate its
content marketing messages directly to the target
groups. Subsequently there are detailed information
about the current market share in Disney's different
business segments compared to its competitors in the
respective industry. The paper also reveals a study
that ranked Disney according to its popularity and
reputation around the world. Then there are some
information about the founder of Disney and how he
established the company from a startup to a
recognized global company. In the main part there
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will be a description and explanation of the
company's revenue model and afterwards a SWOT
analysis that exhibits in detail which strengths,
possibilities, weaknesses and threats the company is
facing right now. Finally the paper reveals some
solutions on how Disney could approach its
weaknesses and threats and entails some suggestions
on how to refine the current strategy of Disney. At the
end there will be an evaluation of Disney's business
model and its potential concerning its
competitiveness within the industry.

Myth in Modern Media Management and
Marketing
NACUBO Business Officer
HWM
Singapore's leading tech magazine gives its readers
the power to decide with its informative articles and
in-depth reviews.

Six SIgma for Transactions and Service
Now, for the first time, one element of the methods
behind the magic that is the Walt Disney World
Resort--quality service--is revealed. The book outlines
proven Disney principles and processes for helping an
organization focus its vision and align its people into a
strategy that delivers on the promise of exceptional
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customer service.

Ward's Business Dir 1996
“It’s not the magic that makes it work; it’s the way we
work that makes it magic.” The secret for creating
“magic” in our careers, our organizations, and our
lives is simple: outstanding leadership—the kind that
inspires employees, delights customers, and achieves
extraordinary business results. No one knows more
about this kind of leadership than Lee Cockerell, the
man who ran Walt Disney World® Resort operations
for over a decade. And in Creating Magic, he shares
the leadership principles that not only guided his own
journey from a poor farm boy in Oklahoma to the
head of operations for a multibillion dollar enterprise,
but that also soon came to form the cultural bedrock
of the world’s number one vacation destination. But
as Lee demonstrates, great leadership isn’t about
mastering impossibly complex management theories.
We can all become outstanding leaders by following
the ten practical, common sense strategies outlined in
this remarkable book. As straightforward as they are
profound, these leadership lessons include: Everyone
is important. Make your people your brand. Burn the
free fuel: appreciation, recognition, and
encouragement. Give people a purpose, not just a job.
Combining surprising business wisdom with insightful
and entertaining stories from Lee’s four decades on
the front lines of some of the world’s best-run
companies, Creating Magic shows all of us – from
small business owners to managers at every level –
how to become better leaders by infusing quality,
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character, courage, enthusiasm, and integrity into our
workplace and into our lives.

Network World
The Psychosocial Implications of Disney
Movies
Business Forecasting
In CIOs at Work, noted author Ed Yourdon interviews
many of the world's most influential chief information
officers. You will gain insights from the first CIO of the
USA, take a peek into the future with the CIO at
Google, learn the unique role IT plays in testing
Microsoft applications, and much more. Yourdon
focuses on how his interviewees tackle the day-to-day
work of managing information in their organizations
while revealing much more: How they got there, how
they manage and allocate resources, and how they
interact with business units and assure that their
companies take advantage of technologies and
automation to make employees even more
productive. Surveying a variety of unique
corporations, you'll get a great sense of what can be
done and what is being done now in organizations
around the world. "Simply put, Ed Yourdon's CIOs at
Work is a fascinating read. The author has managed
to illuminate the real challenges confronting the Chief
Information Officer. The technical expertise of his
extraordinary interviewees and their personal insights
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into the changing role of technology in business are in
no short supply. But, what really stands out— beyond
the banter about "clouds," "agile development,"—is
the human dimension. More than anything else, the
CIO is wrestling with profound issues: the proliferation
of choices, the speed of change, the shorter attention
spans of consumers, the "everyone's an expert"
mindset, and the growing expectation for limitless
and low cost computing resources that are as open
and accessible as they are safe, secure and accurate.
At last, the CIO has a human face, but also an
enormous burden that can only be appreciated by
reading Yourdon's probative interviews." —Jon Toigo,
Managing Principle, Toigo Partners International
Featured CIOs: Ben Fried, Google Tony Scott,
Microsoft Monte Ford, American Airlines Mittu
Sridhara, Ladbrokes Steve Rubinow, NYSE Lew
Temares (retired), University of Miami Mark Mooney,
McGraw-Hill Dan Wakeman, Educational Testing
Services Lynne Ellen, Detroit Energy Becky Blalock,
Southern Company Ken Bohlen, Arizona Public
Services Roger Gurnani, Verizon Ashish Gupta, British
Telecom Joan Miller, U.K. Parliament Vivek Kundra,
(first CIO), U.S. Government Paul Strassmann,
(retired), Kraft Foods Other books in the Apress At
Work Series: CTOs at Work, Donaldson, Seigel, &
Donaldson, 978-1-4302-3593-4 Coders at Work,
Seibel, 978-1-4302-1948-4 Venture Capitalists at
Work, Shah & Shah, 978-1-4302-3837-9 Founders at
Work, Livingston, 978-1-4302-1078-8 European
Founders at Work, Santos, 978-1-4302-3906-2
Women Leaders at Work, Ghaffari, 978-1-4302-3729-7
Advertisers at Work, Tuten, 978-1-4302-3828-7
Gamers at Work, Ramsay. 978-1-4302-3351-0
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Disney U: How Disney University
Develops the World's Most Engaged,
Loyal, and Customer-Centric Employees
Hunt-Scanlon's Select Guide to Human
Resource Executives
The Service Encounter
The Business Model of the Walt Disney
Company
From the bestselling author of Rise of the Rocket
Girls, the untold, "richly detailed" story of the women
of Walt Disney Studios, who shaped the iconic films
that have enthralled generations (Margot Lee
Shetterly, New York Times bestselling author of
Hidden Figures). From Snow White to Moana, from
Pinocchio to Frozen, the animated films of Walt
Disney Studios have moved and entertained millions.
But few fans know that behind these groundbreaking
features was an incredibly influential group of women
who fought for respect in an often ruthless maledominated industry and who have slipped under the
radar for decades. In The Queens of Animation,
bestselling author Nathalia Holt tells their dramatic
stories for the first time, showing how these women
infiltrated the boys' club of Disney's story and
animation departments and used early technologies
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to create the rich artwork and unforgettable
narratives that have become part of the American
canon. As the influence of Walt Disney Studios grew -and while battling sexism, domestic abuse, and
workplace intimidation -- these women also fought to
transform the way female characters are depicted to
young audiences. With gripping storytelling, and
based on extensive interviews and exclusive access
to archival and personal documents, The Queens of
Animation reveals the vital contributions these
women made to Disney's Golden Age and their
continued impact on animated filmmaking,
culminating in the record-shattering Frozen, Disney's
first female-directed full-length feature film. A Best
Book of 2019: Library Journal, Christian Science
Monitor, and Financial Times

Major Companies of Europe
Many of the Six Sigma methods successfully used in
manufacturing are now being utilized in the
transactional and service sectors. However, businessspecific issues such as customer billing, order
processing, and call center management require a
modified set of problem-solving and analytical tools.
This resource addresses those differences and
provides a roadmap for impelementing "customercentric" Six Sigma. Contents: Transactional Quality
Benchmarks: Service Operations, Corporations and
Industries * ServicePerformance Indicators * The
Service Crisis * TransactionalSix Sigma: Define and
Develop, Measure and Trends,Analyze and Improve,
Embed * Designing for TransactionalServices: Actions
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of Service Design * Customer DrivenTransactional
Processes * Designing TransactionalProcesses *
Optimize the Service Design to Ensure aRobust
Service Package * Transactional Business *Human
Capital * Implementing TSS, Six Sigma inTransactional
Processes

Be Our Guest
CIOs at Work
The capability and use of IT and web based energy
information and control systems has expanded from
single facilities to multiple facilities and organizations
with buildings located throughout the world. This book
answers the question of how to take the mass of
available data and extract from it simple and useful
information which can determine what actions to take
to improve efficiency and productivity of commercial,
institutional and industrial facilities. The book also
provides insight into the areas of advanced
applications for web based EIS and ECS systems, and
the integration of IT/web based information and
control systems with existing BAS systems.

Corporate Yellow Book
Nelson's Directory of Investment
Research
Includes full descriptions of all Donald Duck, Mickey
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Mouse, Pluto, and Goofy cartoons; the story of
Mickey's birth; the Disney Channel Premiere films and
Disney television shows; the Disney parks; Disney
Academy Awards and Emmy Awards; the
Mouseketeers throughout the years; and details of
Disney company personnel and primary actors.

O'Dwyer's Directory of Public Relations
Firms
Conventional wisdom today says that to survive,
companies must move beyond incremental,
sustaining innovation and invest in some form of
radical innovation. "Disrupt yourself or be disrupted!"
is the relentless message company leaders hear. The
Power of Little Ideas argues there's a "third way" that
is neither sustaining nor disruptive. This low-risk, highreward strategy is an approach to innovation that all
company leaders should understand so that they
recognize it when their competitors practice it, and
apply it when it will give them a competitive
advantage. This distinctive approach has three key
elements: It consists of creating a family of
complementary innovations around a product or
service, all of which work together to make that
product more appealing and competitive. The
complementary innovations work together as a
system to carry out a single strategy or purpose.
Crucially, unlike disruptive or radical innovation,
innovating around a key product does not change the
central product in any fundamental way. In this
powerful, practical book, Wharton professor David
Robertson illustrates how many well-known
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companies, including CarMax, GoPro, LEGO, Gatorade,
Disney, USAA, Novo Nordisk, and many others, used
this approach to stave off competitive threats and
achieve great success. He outlines the organizational
practices that unintentionally torpedo this approach
to innovation in many companies and shows how
organizations can overcome those challenges. Aimed
at leaders seeking strategies for sustained innovation,
and at the quickly growing numbers of managers
involved with creating new products, The Power of
Little Ideas provides a logical, organic, and enduring
third way to innovate.

Event Solutions
Over the years, as a camper and a counselor, Disney
CEO Michael Eisner absorbed the life lessons that
come from sitting in the stern of a canoe or meeting
around a campfire at night. With anecdotes from his
time spent at Keewaydin and stories from his life in
the upper echelons of American business that
illustrate the camp's continued influence, Eisner
creates a touching and insightful portrait of his own
coming-of-age, as well as a resounding declaration of
summer camp as an invaluable national institution.

Web Based Enterprise Energy and
Building Automation Systems
In this volume of 15 articles, contributors from a wide
range of disciplines present their analyses of Disney
movies and Disney music, which are mainstays of
popular culture. The power of the Disney brand has
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heightened the need for academics to question
whether Disney’s films and music function as a tool of
the Western elite that shapes the views of those less
empowered. Given its global reach, how the Walt
Disney Company handles the role of race, gender,
and sexuality in social structural inequality merits
serious reflection according to a number of the
articles in the volume. On the other hand, other
authors argue that Disney productions can help
individuals cope with difficult situations or embrace
progressive thinking. The different approaches to the
assessment of Disney films as cultural artifacts also
vary according to the theoretical perspectives guiding
the interpretation of both overt and latent symbolic
meaning in the movies. The authors of the 15 articles
encourage readers to engage with the material,
showcasing a variety of views about the good, the
bad, and the best way forward.

Culture Conglomerates
Walt's Imagination
A comprehensive collection of the field's most
provocative, influential new work Business
Forecasting compiles some of the field's important
and influential literature into a single, comprehensive
reference for forecast modeling and process
improvement. It is packed with provocative ideas
from forecasting researchers and practitioners, on
topics including accuracy metrics, benchmarking,
modeling of problem data, and overcoming
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dysfunctional behaviors. Its coverage includes oftenoverlooked issues at the forefront of research, such as
uncertainty, randomness, and forecastability, as well
as emerging areas like data mining for forecasting.
The articles present critical analysis of current
practices and consideration of new ideas. With a mix
of formal, rigorous pieces and brief introductory
chapters, the book provides practitioners with a
comprehensive examination of the current state of
the business forecasting field. Forecasting
performance is ultimately limited by the
'forecastability' of the data. Yet failing to recognize
this, many organizations continue to squander
resources pursuing unachievable levels of accuracy.
This book provides a wealth of ideas for improving all
aspects of the process, including the avoidance of
wasted efforts that fail to improve (or even harm)
forecast accuracy. Analyzes the most prominent
issues in business forecasting Investigates emerging
approaches and new methods of analysis Combines
forecasts to improve accuracy Utilizes Forecast Value
Added to identify process inefficiency The business
environment is evolving, and forecasting methods
must evolve alongside it. This compilation delivers an
array of new tools and research that can enable more
efficient processes and more accurate results.
Business Forecasting provides an expert's-eye view of
the field's latest developments to help you achieve
your desired business outcomes.

Creating Magic
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The Ride of a Lifetime
The Hollywood Reporter
The development of communication technology and
the proliferation of centers that collect, interpret, and
transmit information does not mean that communities
have become a more transparent and enlightened
environment. If anything, the pioneering research of
modern communication signifies the ambiguity of
individual and collective existence. Myth in Modern
Media Management and Marketing is an essential
reference source that discusses the analysis of the
role of myth and mythical thinking in the operation of
media organizations and their functioning on the
media market. Featuring research on topics such as
social media, brand management, and advertising,
this book is ideally designed for social media analysts,
media specialists, public relations managers, media
managers, marketers, advertisers, students,
researchers, and professionals involved with media
and new media management.

Multinational Telecommunications
Companies
Tomorrow’s customers need to be targeted today!
With emerging technology transforming customer
expectations, it’s more important than ever to keep a
laser focus on the experience companies provide their
customers. In The Customer of the Future, customer
experience futurist Blake Morgan outlines ten easy-toPage 17/22
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follow customer experience guidelines that integrate
emerging technologies with effective strategies to
combat disconnected processes, silo mentalities, and
a lack of buyer perspective. Tomorrow’s customers
will insist on experiences that make their lives
significantly easier and better. Companies will win
their business not by just proclaiming that customer
experience is a priority but by embedding a customer
focus into every aspect of their operations. They’ll
understand how emerging technologies like artificial
intelligence (AI), automation, and analytics are
changing the game and craft a strategy to integrate
them into their products and processes. The Customer
of the Future explains how today’s customers are
already demanding frictionless, personalized, ondemand experiences from their products and
services, and companies that don’t adapt to these
new expectations won’t last. This book prepares your
organization for these increasing demands by helping
you do the following: Learn the ten defining strategies
for a customer experience–focused company.
Implement new techniques to shift the entire
company from being product-focused to being
customer-focused. Gain insights through case studies
and examples on how the world’s most innovative
companies are offering new and compelling customer
experiences. Craft a leadership development and
culture plan to create lasting change at your
organization.

Telecommunications Directory
Leadership lessons from the iconic brand you can use
Page 18/22

Bookmark File PDF Disney Technology Solutions
Services
to drive Disney-style success In helping Walt Disney
create “The Happiest Place on Earth,” Van France and
his team started a business revolution in 1955 that
eventually became the Disney University—the
employee training and development program that
powers one of the most famous brands on earth.
Disney U examines how Van France's timeless
company values and leadership expertise have turned
into a training and development dynasty: the Disney
U. The book reveals the heart of the Disney Culture
and describes the company's values and operational
philosophies that support the world-famous Disney
brand. Doug Lipp is an internationally acclaimed
expert on customer service, leadership, change
management and global competitiveness, specializing
in the lessons he learned at the Disney U.

Chain Store Age
Agility in Health Care
The Power of Little Ideas
For more than 20 years, Network World has been the
premier provider of information, intelligence and
insight for network and IT executives responsible for
the digital nervous systems of large organizations.
Readers are responsible for designing, implementing
and managing the voice, data and video systems their
companies use to support everything from business
critical applications to employee collaboration and
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electronic commerce.

The Queens of Animation
Be Our Guest
Filled with illustrative case studies, practical
examples, and helpful management tools for selfassessment, Agility in Health Care combines the
expertise of Goldman and Graham with the
experiences of prominent health care providers,
consultants, administrators, and academics to show
how to apply this powerful model within the health
care environment. The contributors reveal how to
focus the effective agility model to help health care
organizations: offer individualized customer solutions;
create alliances and replace own-it-all strategies;
replace outdated command-and-control hierarchies
with win-win relationships; exploit the power of
information technologies; create competitive
advantage by sharing knowledge; and train the next
generation of physicians.

Disney A to Z
Camp
Walt Disney's vision for a city of tomorrow, EPCOT,
would be a way for American corporations to show
how technology, creative thinking, and hard work
could change the world. He saw this project as a way
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to influence the public's expectations about city life,
in the same way his earlier work had redefined what it
meant to watch an animated film or visit an
amusement park. Walt and the Promise of Progress
City is a personal journey that explores the process
through which meaningful and functional spaces have
been created by Walt Disney and his artists as well as
how guests understand and experience those spaces.

Human Resource Mgmt:Tb For
Hospitality
Now, for the first time, one element of the methods
behind the magic that is the Walt Disney World
Resort--quality service--is revealed. The book outlines
proven Disney principles and processes for helping an
organization focus its vision and align its people into a
strategy that delivers on the promise of exceptional
customer service.
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